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Why advertise locall y?

Local Matters: Research shows that lif e in the UK is local

3 Why do 84% of UK adultserad a egional or local nespaer?The ansvers can bedund in a piece ofeseach which shavs that lie is still lied \ery localy
(see the'magic cicle” belaw).

3 People in the UK todg live the geat majority of their lies - working,school,shoppingleisue and entetainment - within a 14 mile radius.

3 Over half of us lie within a 30 minte drive of our birthplace

3 90% of home wners will moe within a 10 mile radius

3 Over 50% of people he lived in their pesent homedr over 10 years

3 Almost two-thirds of the British adult population still &within an hous journey of their mother and almost a thirof us lie less than 15 mirtes avay.

Average distance normall y travelled for various purposes

Visit a Cinema
Look for a New Car 6.8 Miles DIY or

13.5 Miles Garden Items
5.2 Miles

Fumiture or Carpets

8.9 Miles Visit a Theatre

12.6 Miles

Computer Csa; sﬁf:'rs
Equipment :
8.5 Miles
Clothes
8.8 Miles
Visit a
Restaurant
8 Miles

uolepuNoy N4 8y 1/K13100S Jatkds/aN 8y L/SNO/YLIA:93n0S

Major
Electrical :
73 Miles Gymibeatth Club
Small Electrical ym egt u
3.1 Miles

5.3 Miles

Newsquest Essex’ Aim

To provide an excellent nes and adertising sevice thoughout the county

Serving the Comm  unity

The regional pess is the backbone of Britasnhediaread ly the vast majority of adultsvery week & considezd to be the most trustedresponsible medium of all.

Regional nespaers ae an integral pdrof the community, championing local causepearheading campaigns and fighting on behadbders.
From the largest egional dayl to the smallest rural wekly, regional & local nespaers embody the identity of the villagéswns and cities the sewve.

Source:NS Database#raching the egionsHenley Centre;TGI, Future Foundation




Wh'y advertise locall y?

Immediate Eff ectiveness

The efectiveness of egional pess adertising in driving sales comeswilio to the simple fact that people tend to do most of their spending close to whbey live,and when making pahasing
decisions thg refer to a local souce.

A national consumer swey (1) found that regional pess adertising is the most quenty acted upon with 61% of peoplesponding to acrtising in the mediunThe regional pess is
consideed to contain helpful adrtising ly almost thee quaters of the adult population (72%)he study concluded that difis lived localy & that people pefer to shop close to home

Business choice Il is a national stugyfocusing on business people at aliels with responsibilitydr, or influence aer, purchasing decisions in theironk place

It found that ly far the highest peentage of people (49%) find thegional pess to be the most useful mediumrfgeneral business aeftising and a quéer of business decision meis
believe the regional pess to be the most useful sceg of inbrmation on local supplierShe study alsodund that 54% of peopleecruit localy and 16%egionaly.

Evidence pves that local ne'spaers hae a specificunique and paverful position in comerting consumers along the buyingopess tavards puchase:

« Researh suggests that local gss eaders who ag‘in the marlet’ to male a puchaseactiely seek infrmation in the local pess and a at the same time mer alet to adwertising
messages.

« Adwertising in local pess deliers high leels of avareness andwareness gowth.The medium eéctiely delivers the message to its mass audience

< Importantly,as vell as message dadiy, the local pess adertising in the study can be siva to have the desied efect on consumerssignificanyl increasing brand health measarsuch
as familiarity and consideratiomhich ultimatey drive consumers twards puchase

‘In the marlet’ consumers ha a geater aerage upl local @ss

Avarenessibanialladiis New_ ad\erti_sers to th_e mediumbranded and Equenty purc_hased goqs,
ad\ertisers with lov existing leels of avareness and/or advtisers seeking a
rapid burst of avareness gowth, should emplg a high use of colour and a
higher fequency of insdions

Awareness of local @ss
campaigns with merthan
two insettions weekly grew

at twice the rate of those
ad\ertising at mostpnce a
fortnight

In all casesncreasing the use of
colour, wlume, frequency and
extending campaign duration had a
positive impact upon eéfctiveness

Using colour moe than doubles the givth
in avareness of local @ss ads

— 89% of the brands studied shied statisticayl significant in@ases inwarenessOn average avareness of
these campaigns ireased g an aerage of 10%-points, 77% uplift inweareness.

« Local pess inceases addrtising avareness g an aerage of 10%-points
—Across the 26 campaigns on the stpoly arerage thee was a 10%-point inease in wareness of their
regional pess adertising.

« Local pess inceases brand health
— 44% of those brands that actsel a statisticafl significant in@ase in wareness achied a significant rise
in familiarity with the brandnd 25% of those brands that acteel a significant ineese in wareness
achiered a significant inease in consideratiomhese findings underline the fact that while the messages get
through to consumers via local ggsthose messagesaretainedand contribute consideraplto an ultimat change in consumer betwair.

Source:Newspager Society vebsite

(1) Souce:Newspaer Society



Job Seeking

Recruitment

Local nevspaers ae by far the most popular medium when job seekiagd the first priority of the majority of jobseeks is to sty in the local aga.

* 51% of adults@to the local pper first to find out about a ne job

« This is significantlhigher than aynother medium or channel (the nesst channelbbcentre Plusis only used first ly 9% of bowsers)
» Almost one-quater of adults bund their last job though the local paer. This was second oplto those who elied on word-of-mouth,and nuch mote popular than anpother medium

The Job Mark et

Over half the UK adult population (16+) ereither actiely seeking wrk or open to a nev job.

* 32% vould consider a ne job if they came aass it
* 11% ae alvays looking ér a new job
* 11% hwge recently decided to look ér a new job

Internet Access & Usage

Fish4jobs and local mspaer websites ag the first choice online site®f all those who use the Internet.

Location: ‘It's the best soure if you are looking ér a job aound hee’

Local Nevspaers 53%
Local Nevspaer website
RecruitmentAgency

National Recruitment wbsite

National Newspaer

%

People who hse gplied dr work ad\ertised in the local nespaer

* Amongst those who hae gpplied br work adwertised in their local
newspaer over the last two years,22% esponded to adertisements fom
the local nevspaer and online

* Howe\er, the remaining 78% of adults grépplied br jobs adertised in the
paper




Basildon

Useful Contacts

« Basildon office (01268) 522792

Newspaer House Chester Hall LaneBasildonEssexSS14 3BL

Advertising Manager - Stephen Golding 01268 469384
Motors & Poperty Manager Avril Perrin 01268 469311
Recruitment Manager - Ginette M&1268 469358

Basildon,
Billericay &
Wickford

WwWwww

w

Total Copies: 33,854
Total Readers: 115,548

wWwww

w

Total Copies: 60,722
Total Readers: 86,160

Publishing des:Mondy to Fridy

Paid ér daily title

Established in 1969

Over 70% of all copies ardirect delivered
to the homes of our eaders

Published in thee editorial editions to
maintain higheader @peal acoss its large
coverage aea,with an edition speciall
tailored to the Basildon district

Pacled with inbrmative and inteesting
sections including Motoringecruitment,
EntertainmentBusiness and Bperty

For any adertiser wanting to coer the
south Essexegionthe Echo is the

best option

Souce:ABC Janthe 2009 / JICREG Oct09

Publishing daThursdy

Free weekl title

Established daté953

Originaly a paid veekly,changed to a &e
title to reflect the gowing demand

Is the biggest distributed mespaper in its
coverage aea of BasildorBillericy and
Wickford

Distributes to over 88% of households
within its otprint, giving truy efective
penetration

An aerage of 44 pages per issue with
quality adertising and ceering local ness
and spot

Souce:ABC Januhe 2009 / JICREG Oct09




Basildon

Local w ebsites

As well as our quality nespgers,Newsquest Essex alsoguiuce the two leading local ebsites ér the Basildon aga - echo-ne/s.cauk &
basildonecorder.couk

These sites @ an online adition to our newspaers and in the same wdocus' on local n&s,communities and adrtising

With links to homesjobs and cars - theare a brmidable érce when used in conjunction with our wspaers

Also, recent reseach shavs that thee is ony a 14% avss oer with newspaer readers and internet users - sy lad\ertising with both mediums
you are reaching a masshaudience with minimal duplicatiddur online suvey shavs that 92% of espondents aass all of our local media brand
websites age local and 66% of oureaders stated their time on the local media branebsite does not aéfct the time the spend eading the
corresponding nespaer.

By adertising in our Basildon packageu will reach a total audience of 357,037 adults* eaelelv

*Based on JICREG Oct 2009wepaer readerships plus Unique User counts ¥Week 43 2009

W ebsite advertising oppor tunities:

Site Sponsorship
Appears next to the main ebsite log.This generates an enormous click dugh rate and can be pwhased run of site or as a é& position on
ary main channel (igobs,homescars).

Local Advertising Buttons
Appear on the right hand side of all pages within a choselbsite

Leaderboar ds
Appears at the top anpageThis position can be pohased as a run of site at, or as a fixed position on ap main channel (igobs,homescars)

MPU
Appears to the right of the pag€his position can run videospmmerial aderts and normal br standad rotating imagedhis position can be
purchased as a run of site at, or as a fixed position on ap main channel (ifobs,homescars).

Skyscrapers
Appears at the right hand side of the main site within editorial content and can be bought as a run of site campaign ed gositibn on agp of
the main channels (ibs,homescars)

Front page adert box & sponsorship of targeted pagesalso &ailable - please contact Sarah Sanderson on 01268 469378 to discuss

If you are interested in adertising in the Basildon ea please contact us to discussshwe can help gu achiee your adwertising @als




Coastal

Useful Contacts

« Clacton office (01255) 221221 Ad\wertising Manager - Duncan Robinson 01255 254202
28 Jackson Roa@Jacton on SedssexC0O15 1QL Recruitment Manager - Ginette M#&1268 469358
3 Publishing daThursdy
3 Paid or weekly title
3 Established Daté:889
3 Read ly half the adults in its aerage aea

Total Copies: 15,123
Total Readers: 40,603

3
3
3
3
3
3
3
Total Copies: 6,004
Total Readers: 15,973

making it the mostead nevspaer in its
footprint

Published in tw editorial editions to ensie
reader @peal acoss Clactonfrinton
andWalton

An arerage of 70 pages per issue includes
a 18 page mperty guide4 page
Entertainments guidglus Motors

and Recruitment sections

With unrivalled eader ppealthe Gazette
is the peréct adwertising choicedr those
wanting to target the nath Essex coast

Publishing daFridey

Paid 6r weekl title

Established daté877

Published in tw editorial editionsHarwich
and Manningtre, to maintain eader @peal
in both its title towns

Is read ty over half of all adults living within
its coverage aea each wek

The only newspaer dedicated to these
north Essex tevns,it's the most popular
title in its footprint

An average of 36 pages eaclegk katuring
sections on Local and Nationalws,Spot,
Property, Recruitment and Entéainment

Souce:ABC Janthe 2009 / JICREG Oct09




Coastal

Local w ebsites

As well as our quality nespgers,Newsquest Essex alsoqutuce the tw leading local ebsites ér the Essex coastal ea -
clactonandfrintongazetteo.uk & harwichandmanningestandad.cauk

These sites @ an online adition to our newspaers and in the same wdocus' on local nes,comrrunities and adsrtising

With links to homesjobs and cars - theare a brmidable érce when used in conjunction with our wspaers

Also, recent reseach shavs that thee is ony a 14% avss oer with newspger readers and internet users - sy ladertising with both mediums
you are reaching a massghaudience with minimal duplicatiddur online suwvey shavs that 92% of espondents aass all of our local media brand
websites ag local and 66% of ourraders stated their time on the local media branebsite does not adfct the time they spend eading the
corresponding nespaer.

By adertising in our full coastal packageu will reach a total audience of 76,315 adults* eaeekv

*Based on JICREG Oct 2009wepaer readerships plus Unique User counts Week 43 2009

W ebsite advertising oppor tunities:

Site Sponsorship
Appears next to the main absite 10@.This generates an enormous click dlugh rate and can be pwhased run of site or as a éa position on
ary main channel (igobs,homescars).

Local Advertising Buttons
Appear on the right hand side of all pages within a choselbsite

Leaderboar ds
Appears at the top anpageThis position can be pohased as a run of site av, or as a fixed position on ayp main channel (igobs,homesgars)

MPU
Appears to the right of the pag€his position can run videospmmerial aderts and normal be standad rotating imagedhis position can be
purchased as a run of site at, or as a fied position on ap main channel (igobs,homescars).

Skyscrapers
Appears at the right hand side of the main site within editorial content and can be bought as a run of site campaign ed gosition on an of
the main channels (igabs,homescars)

Front page adert box & sponsorship of targeted pagesailso aailable - please contact Sarah Sanderson on 01268 469378 to discuss

If you are interested in adertising in the coastal district please contact us to discusg ¥ve can help gu achiee your adwertising @als




Colchester

Useful Contacts

« Colchester office (01206) 506000 Adwertising Manager - Sam Bruce 01206 508463
Oriel House 43-44 North Hill, ColchesteyEssexCO1 1TZ Recruitment Manager - Ginette M#&1268 469358
3 Publishing des:Mondgy to Fridey
3 Paid or daily title
3 Established daté970
3 The only daiy nevspger dedicated to

Total Copies: 19,656
Total Readers: 50,219

3
3
3
3
3
3
3
Total Copies: 17,441
Total Readers: 50,469

bringing local nes to the people of
north Essex

Over 80% of all copies ardelivered direct
to our readers each eek dy
Strong,informative supplements include
Motors, mid and end of wek
Entertainments and a montplbusiness
supplement

Publishing daFriday

Paid 6r weekl title

Established daté831

With over 175 years experiencghe
Standad is the most popular paidf
weekly title within its corerage aea
Features a 32 page pullout &perty
supplement as ell as MotorsRecruitment
andWeelend Leisue guidesplus local
news and spor

Has a high umber ofABC1 readers,
covering Colchestefiptree, Halstead
and Manningte

Each cop of the Essex County Standar
is read ly a staggering 2.9 adults

Souce:ABC Janthe 2009 / JICREG Oct09




Colchester

Publishing daWednesdpn

Free weekl title

Established dat@002

Launched inuhe 2002 as pawof the North
EssexWeekly News seriesto replace the
Colchester & East Essex Ergs

3 An average of 22 pages includes local
news plus MotorsProperty and
Entettainment guides

wWwww

3 High readership aass Colchester
Wivenhoe and the supunding aeas
3 The biggest distributed mespaer in the

Colchester aea

Total Copies: 30,412
Total Readers: 45,825

Local w ebsites

As well as our quality nespgers,Newsquest Essex alsoquuce the two leading local ebsites ér the Colchester district - gazette-mes.couk &
essexcountystanddrcauk

These sites a an online adition to our newspapers and in the same wdocus' on local n&s,commnunities and adartisingWith links to homes,
jobs and cars - theare a brmidable érce when used in conjunction with our wspaers

Also, recent reseach shavs that thee is ony a 14% avss over with newspaer readers and internet users - sy lad\ertising with both mediums
you are reaching a massiaudience with minimal duplicatiddur online suvey shavs that 92% of espondents aass all of our local media brand
websites ag local and 66% of oureaders stated their time on the local media branebsite does not aéfct the time they spend eading the
corresponding nespaer.

By adertising in our full Colchester packageu will reach a total audience of 181,366 adults* eaelekv
*Based on JICREG Oct 2009wpaer readerships plus Unique User counts Week 43 2009

W ebsite advertising oppor tunities:
Site Sponsorship

Appears next to the main absite lo@.This generates an enormous click dugh rate and can be pwhased run of site or as a &g position on
ary main channel (igobs,homesgcars).

Local Advertising Buttons
Appear on the right hand side of all pages within a choselsite

Leaderboar ds
Appears at the top anpageThis position can be pohased as a run of site at, or as a fied position on ap main channel (igobs,homescars)

MPU
Appears to the right of the pag€his position can run videospmmerial aderts and normal bg standad rotating imagedhis position can be
purchased as a run of site av, or as a fied position on ap main channel (igobs,homescars).

Skyscrapers
Appears at the right hand side of the main site within editorial content and can be bought as a run of site campaign ed gosition on ap of
the main channels (imbs,homescars)

Front page adert box & sponsorship of targeted pagesalso sailable - please contact Sarah Sanderson on 01268 469378 to discuss

If you are interested in adertising in the Colchester &a please contact us to discusswhwe can help gu achiee your ad\ertising gals

Source:ABC Januhe 2009 / JICREG Oct09



Mid Essex

Useful Contacts

Advertising Manager - DebbWaller 01375 411520
Recruitment Manager - Ginette M@®1268 469358

wWwww

w

Total Copies: 47,725
Total Readers: 69,745

3
3
3
3
3
3
3
Total Copies: 8,257
Total Readers: 23,036

Publishing daThursdy

Free weekl title

Established daté862

A well established title that wagvamped
in 2002 to gie it a fresh nev look

Pat of the Weekly News series which is the
biggest distributed nespaer in mid Essex
An aerage of 48 pages per issirecludes
local nevs,plus MotoringProperty, Leisue
and Recruitment sections

Provides unequalled penetration of
Chelmsbrd and the surounding aea,

with 8 in every 10 homes in itsdotprint
receiving a copeach veek

Publishing daWednesdpn

Paid or weekly title

Established daté957

Published in tw editorial editions to
ensue reader inteest acoss Maldon
and Burnham

Reflects the pofile of the aea with a
high pecentage oABCL1 readers

An arerage of 48 pages per issue
containing local nes and sporas well
as guides on Ent@inmentRecruitment,
Motors and Poperty

Is the most popular nespaer in its title
towns,being ead ly over half of the adults
in the aea

Souce:ABC Janthe 2009 / JICREG Oct09




Mid Essex

Publishing daFridey

Free weekl title

Established daté988

Distributed to more households in
Brentwood than aiy other nevspaer

Is read ty a \ery high mmber ofABC1
adultsmaking théVeekly News an
gppealing platim for adwertisers wishing
to target this affluent aa

3 An average of 28 pages per issue containing
local nevs and spor as well as sections on
Motors, Property, Recruitment and
Entertainment

wWwww

w

Total Copies: 21,306
TOta| Readers 3 1 199 Souce:ABC Januhe 2009 / JICREG Oct09

Local w ebsites

As well as our quality nespaers,Newsquest Essex alsoqutuce the tw leading local ebsites ér the mid Essexegion -
chelmsbrdweeklynews.cauk,brentwoodweeklynews.cauk & maldonandburnhamstandarauk

These sites a an online adition to our newspaers and in the same wdocus' on local n&s,commnunities and adartisingWith links to homes,
jobs and cars - theare a brmidable érce when used in conjunction with our wspaers

Also, recent reseach shavs that thee is ony a 14% avss over with newspaer readers and internet users - sy fad\ertising with both mediums
you are reaching a massiaudience with minimal duplicatiddur online suvey shavs that 92% of espondents aass all of our local media brand
websites ag local and 66% of ouraders stated their time on the local media branebsite does not aéfct the time they spend eading the
corresponding nespaer.

By adertising in our full mid Essex packageu will reach a total audience of 144,098 adults* eaelekv
*Based on JICREG Oct 2009wepaer readerships plus Unique User counts Week 43 2009

W ebsite advertising oppor_tunities:

Site Sponsorship

Appears next to the main ebsite log.This generates an enormous click dugh rate and can be pwhased run of site or as a & position on
ary main channel (igobs,homescars).

Local Advertising Buttons
Appear on the right hand side of all pages within a choselsite

Leaderboar ds
Appears at the top anpageThis position can be pohased as a run of site at, or as a fied position on ap main channel (igobs,homescars)

MPU
Appears to the right of the pag€his position can run videospmmecial aderts and normal br standad rotating imagedhis position can be
purchased as a run of site at, or as a fixed position on ap main channel (igpbs,homescars).

Skyscrapers
Appears at the right hand side of the main site within editorial content and can be bought as a run of site campaign ed gositibn on ap of
the main channels (igbs,homescars)

Front page adert box & sponsorship of targeted pagesailso &ailable - please contact Sarah Sanderson on 01268 469378 to discuss

If you are interested in adertising in the mid Essex @& please contact us to discussahwe can help gu achiee your adertising @als




Nor th W est Essex

Useful Contacts

« Braintr ee office (01376) 343344
76 High Steet,Braintree, EssexCM7 1JX

Advertising Manager - Duncan Robinson 01376 343344
Recruitment Manager - Ginette M#&1268 469358

wWwww

w

Total Copies: 12,298
Total Readers: 34,127

wWwww

Total Copies: 19,962
Total Readers: 28,746

Publishing daWednesdpn

Paid or weekly title

Established daté929

Published in thee editorial editions acrss
Braintree, Witham & Dunmav

\ery high pecentage oABC1 readers,
reflecting the pofile of this affluent ama

An arerage of 64 pages per issue including
comprehensie Motors,Property,
Entettainment & Recruitment sections plus
all the local Nevs and Spar

With a high lerel of reader inteest,the
Times is a nespaer that is idealdr any
advetiser wanting to each this affluent aa

Publishing daThursdy

Free weekl title

Established dat@002

Pat of the Weekly News seriesthe
Braintree andVithamWeekl News is the
leading fee title in its botprint

Averages 22 pages full of locaWwelocal
views and spoar, as vell as Motors,
Recruitment and Riperty sections
Distributed to more households in
Braintree andVitham than ag other title
and can be used in conjunction with its
sister title;the Braintee andWVitham Times
to provide unequalled a@rage of this aa

Souce:ABC Janthe 2009 / JICREG Oct09




Nor th W est Essex

Publishing daFridey

Paid or weekl title

Established daté857

The most popular ne'spaer in Halstead,

with two thirds of adults eading a cop

ewery week

3 The Gazette is the ogylnevspaer that is
specificayl for Halstead

3 An aerage of 32 pagesrery week include
comprehensie nevs and spor

3 Successful adutising maks the Halstead

Gazette an attractiy medium ér covering

this pat of North West Essex

wWwww

Total Copies: 4,778
Total Readers: 13,378

Local w ebsites

As well as our quality nespaers,Newsquest Essex alsoquiuce the tw leading local ebsites ér the north west Essexegion -
braintreeandwithamtimes.cok & halsteadgazett.uk

These sites a an online adition to our newspaers and in the same wdocus' on local n&s,commnunities and adartisingWith links to homes,
jobs and cars - theare a brmidable érce when used in conjunction with our wspaers

Also, recent reseach shavs that thee is ony a 14% avss over with newspaer readers and internet users - sy fad\ertising with both mediums
you are reaching a massiaudience with minimal duplicatiaddur online suvey shavs that 92% of espondents aass all of our local media brand
websites ag local and 66% of ouraders stated their time on the local media branebsite does not aéfct the time they spend eading the
corresponding nespaer.

By adertising in our full noth west Essex packagu will reach a total audience of 64,898 adults* eaeekv
*Based on JICREG Oct 2009wepaer readerships plus Unique User counts Week 43 2009

W ebsite advertising oppor tunities:
Site Sponsorship

Appears next to the main ebsite lo@.This generates an enormous click dlugh rate and can be pwhased run of site or as a @& position on
ary main channel (igobs,homescars).

Local Advertising Buttons
Appear on the right hand side of all pages within a choselosite

Leaderboar ds
Appears at the top anpageThis position can be pohased as a run of site at, or as a fied position on ap main channel (igpbs,homescars)

MPU
Appears to the right of the pag€his position can run videospmmecial aderts and normal br standad rotating imagedhis position can be
purchased as a run of site at, or as a fied position on ap main channel (igpbs,homescars).

Skyscrapers
Appears at the right hand side of the main site within editorial content and can be bought as a run of site campaign ed gositibn on ap of
the main channels (igibs,homescars)

Front page adert box & sponsorship of targeted pagesailso &ailable - please contact Sarah Sanderson on 01268 469378 to discuss

If you are interested in adertising in the noth west Essex a&a please contact us to discussshwe can help gu achiee your adwertising @als

Source:ABC Januhe 2009 / JICREG Oct09



Southend

Useful Contacts

Advertising ManagerAndy Matin 01702 321136

« Southend office (01702) 321130
18 Claence RoadSouthend on Se&ssexSS1 1AN

Motors & Poperty Manager Avril Perrin 01268 469311
Recruitment Manager - Ginette M@1268 469358

3
3
3
3
3
3
3
Total Copies: 33,854
Total Readers: 115,548

3
3
3
3
3
3
3
Total Copies: 50,464
Total Readers: 69,589

Publishing des:Mondgy to Fridey

Paid 6r daily title

Established in 1969

Over 70% of all copies ardirect delivered
to the homes of our eaders

Published in tree editorial editions to
maintain higheader @peal acoss its large
coverage aea,with an edition speciall
tailored to the Southend district

Pacled with inbrmative and inteesting
sections including Motoringecruitment,
EntertainmentBusiness and Bperty

For any adertiser wanting to coer the
south Essexegionthe Echo is the best
option

Souce:ABC Januhe 2009 / JICREG Oct09

Publishing daWednesda

Free weekl title

Established daté873

The most popular e navspaer in
Southend with in excess of 83,000
readers each eek

An average of 76 pages includes a

38 page Raperty supplementiocal

news and spor plus a Motors guide
Recruitment and Entéainment sections
Has a high umber ofABC1 readers
reflecting this affluent seasideato

The compehensie content of the
Southend Standdrmales it an ideal choice
for adwertisers eager to cuer this influential
area of the Essex county

Souce:ABC Januhe 2009 / JICREG Oct09




Southend

Publishing daWednesds
Free weekl title
Established daté873
Published in tw editorial editions to
maintain higheader ppeal aooss its
coverage of Castle éint, Ra/leigh
and Rochird
3 Is the most popular fre weekly nevspaper
in its footprint with 60% of adultseading a
copy each veek
3 Is distributed to moe household
across the Castle éint district than
ary other title
3 An average of 72 pages peregk with
coverage of local nes and spat, plus
sections on Enteainment and Riperty

Total Copies: 44,564 awraging 38 pages
Total Readers: 66,511

wWwww

Local w ebsites

As well as our quality nespaers,Newsquest Essex alsoqutuce the tvwo leading local ebsites ér the Southend and Castleoit district -
echo-nevs.cauk & southendstanddrcauk

These sites @ an online adition to our newspaers and in the same wdocus' on local n&s,comnunities and adartisingWith links to homes,
jobs and cars - theare a brmidable érce when used in conjunction with our wspaers

Also, recent reseach shavs that thee is ony a 14% avss over with newspaer readers and internet users - sy ladertising with both mediums
you are reaching a masshaudience with minimal duplicatiddur online suvey shavs that 92% of espondents aass all of our local media brand
websites ae local and 66% of oureaders stated their time on the local media brandbsite does not adict the time the spend eading the
corresponding nespaer.

By adertising in our full Southend and Castleift packageyou will reach a total audience of 339,213 adults* eaelekv
*Based on JICREG Oct 2009wspaer readerships plus Unique User counts Week 43 2009

W ebsite advertising oppor _tunities:

Site Sponsorship

Appears next to the main @bsite lo@.This generates an enormous click dhugh rate and can be pwhased run of site or as a & position on
ary main channel (igppbs,homescars).

Local Advertising Buttons
Appear on the right hand side of all pages within a choselbsvte

Leaderboar ds
Appears at the top anpageThis position can be pohased as a run of site &V, or as a fixed position on ap main channel (igobs,homescars)

MPU
Appears to the right of the pag€his position can run videospmmerial aderts and normal bg standad rotating imagedhis position can be
purchased as a run of site at, or as a fixed position on ap main channel (ifobs,homescars).

Skyscrapers
Appears at the right hand side of the main site within editorial content and can be bought as a run of site campaign ed gsitibn on agp of
the main channels (igbs,homesgcars)

Front page adert box & sponsorship of targeted pagesalso &ailable - please contact Sarah Sanderson on 01268 469378 to discuss

If you are interested in adertising in the Southend and Castleift area please contact us to discussihwe can help gu achiee your ad\ertising
goals

Souce:Publishes Statement Mah 2009
ABC circulation dly-Deceber 2008 52,391 / JICREG Jan09



Thur rock

Useful Contacts o
Advertising Manager - DebbWalker 01375 411520

- Grays office (01375) 411514 Motor§ & Poperty Managgr Avril Perrin 01268 469311
91 Orsett RoadGrays,EssexRM17 5EX Recruitment Manager - Ginette V#1268 469358
3 Publishing daThursdy
3 Free weekl title
3 Established daté884
3 Read ly almost 70% of adults living in its

coverage aea;an unrivalled penetration
of theThurrock area

3 An aerage of 108 pages eacleek,
including a Raperty supplement,
Recruitment and Entéainment sections
plus a 12 page Motors section

3 The most eféctive nevspaer in its aea
and hosts an examel successful
anrual avards eent

Total Copies: 52,185
Total Readers: 75,498

Local w ebsites
As well as our quality nespaers,Newsquest Essex alsoguiuce the tw leading local ebsites ér the Thurrock district - thurockgazetteco.uk

These sites & an online adition to our newspgers and in the same wdocus' on local ne's,comnunities and adrtisingWith links to homesjobs and cars - thear a
formidable 6rce when used in conjunction with tiéhurrock Gazette

Also, recent reseach shavs that thee is ony a 14% arss over with newspaer readers and internet users - sy ldertising with both mediumsou are reaching a massiv

audience with minimal duplicatiad@ur online suvey shavs that 92% of espondents aass all of our local media brandelsites ae local and 66% of oureaders stated their
time on the local media brandefsite does not adict the time they spend eading the carsponding nespaer.

By adertising in ourThurrock packaggou will reach a total audience of 100,341 adults* eaelekv
*Based on JICREG Oct 2009wepager readerships plus Unique User counts Week 43 2009

W ebsite advertising oppor tunities:

Site Sponsorship

Appears next to the main @bsite log.This generates an enormous click dlugh rate and can be pwhased run of site or as a &a position on ap main channel (igobs,
homescars).

Local Advertising Buttons
Appear on the right hand side of all pages within a chosebsite

Leaderboar ds
Appears at the top anpageThis position can be pohased as a run of site &V, or as a fied position on ap main channel (igobs,homescars)

MPU
Appears to the right of the pagé&his position can run videospmmecial aderts and normal br standad rotating image3his position can be pehased as a run of site
ad\ert, or as a fied position on ap main channel (igobs,homescars).

Skyscrapers
Appears at the right hand side of the main site within editorial content and can be bought as a run of site campaign ed gsitibn on ap of the main channels (i@bs,
homescars)

Front page adert box & sponsorship of targeted pagesalso &ailable - please contact Sarah Sanderson on 01268 469378 to discuss

If you are interested in adertising in theThurrock area please contact us to discussswe can help gu achiee your adwertising gals

Souce:ABC Janthe 2009 / JICREG Oct09



Niche Pr oducts

A wide range of live, interactive shows...

Newsqguest Essex host a range efy successful exhibitions in conjunction with our high qualiggtiie
magazine - Limited Editiofhroughout the gar we host a mmber of wedding exhibitions aass the county

In adlition to our well established edding fairs v also host ecruitment exhibitions which enable empéws,agenciesolleges
and training cen@s to promote what they have to offer.

New for April 2009 was the Colchester Business Raesenting an excellent
opportunity for networking and deelopment.

For further information contact Lin Cutis:
Tel:01206 508374

Fax 01206 508199
E-maillin.cutis@ngecom

or DanWhite:

Tel:01206 508230

Fax 01206 508199
E-maildaniel.white@ngeom

For our Recruitment Exhibitions contact Ginette yta

Tel:01268 533246 FaR1268 532060
E-mailjobs@ngecom

First class delivery service...

Newsquest (Essex) Ltd effs a first class leaflet dediy sewvice that not ony distributes pur leaflets but can also eff a full design and printing sece
Our dedicated leaflets team ¥ first hand knaledge of their aeas and a able to ofér expert advice on hev to maximise pur campaigns

As pat of Newsquest Media Giup we can also distribute toer 5 million households aoss the UK

Distribution can be targeted to postal sector or individuaiaes

And why not use our 'Sticky Notes' seice as a variation on the leafleting theffieese ae perkct for being easyl noticed and generating

customer esponse as thecan be easilremoved from the front of the nevspaer and lept for future reference Their usesdr your

products and serices ae endlessfrom big announcements and salesrgs to open @ents and special discounts.

For further information contact Barbara Prager

Tel:01268 469424

Fax 01268 469283 or visit our Leaflets wbsite:
E-mailletterbox@ngecom www.essex-leaflets.osk




A truly unique series of dactories - each with the backing of the ecesponding local council -eapublish éur throughout Essex:

Edition Pub lishing Date

Tendring Citizen Guide - Mah
Colchester Citizen Guide ude
Chelmsbérd Citizen Guide - September
Braintree Citizen Guide - December

Each diectory is pesented in a handy4 format and published on an amal basidncludes ar to Z guide to all the local

Copies
31,000
33,000
32,000
33,000

An essential tailored guide to your local area

council sevices and depaments with diect telephone mmbers

Local clubssocieties and charities @given the oppotunity for a free entry. Contains éatures on diférent aspects of local &f

from gadening and leiserto education and motoring.

Averages 56-84 pages and includes coloueggdwthroughout.Council listingsfree entries and aartising gie these diectories

great reader etention all though the yar and sets thempart from broader aea based déctories.

Sq for a great wg to increase local mfile and build warenesscontact the Citizens Guide team.

For more information contactAnneAllan on:

Tel:01206 508153Fax 01206 508169 E-maihneallan@ngeom

The Newsquest Essex BusinessardsTeam was established in 1996 and organise the@singl popular Businesdwards.

Spectacular celebrations of Business in Essex...

Currently the team host 5 anral eents acoss the county:

Thurrock Business Awards - March
Essex Countywide Business Awards - May
Basildon & District Business Awards - July

Southend & District Business Awards - October

Colchester Business Awards - November

To the entrantsthese avards ae a fantastic waof celebrating succedsyosting staff morale and gjecting a positie imagedr

business in Esséla the adertiser the avards ae an excellent waof building localwareness as ell as building stng

comnunity links.

Each wards eening oférs a range of advtising possibilities ém overall sponsor to individual categy avards.

For more inormation contact the Businegsvards team on:

Tel:01268 469430

Niche Pr oducts




What is Banner Advertising?

How can help you?

« If youre a recruiter looking to attract moe staff then our jobs plaifm is for
you,with specialised agency &s,compary profile pages with all jobs dispéal
below, facilities to upload déectly to our websites and Fish4jokegertising on
the national platrm Fish4 and targeted banners on specific indusgctor
seaches.

» New or used car dealers can be listed on Fish4cars and @lsites under
our dealers’ diectory with full compaw profiles logos,facilities to upload
directly and banners specific to car seles.

* Letting and EstatAgents can be a clickvay from having all their
details @ailable on our wbsites and fish4homesith
full seach facilitiesbanner oppotunities and companprofiles.

Sponsorship

24 hour ne ws centr e

«We attract thousands of visitors a month to our pfwolio of websites
generating a massivumber of page im@ssions a month

» With this volume of traffic ve can ceate adertising campaigns which will
help drie traffic to your business fsm diferent forms of adertising such as
sponsorshipbanner adertising,pop-upscompairy profile pages and dictory
links

echo-navs.cauk
gazette-na/s.cauk

Adv ertising Oppor tunities

Co-Partnership
« Mary opportunities exist ér adwertisers to receie assistance dm major
marufactuers with the pomotion of their products

« This can ta& the brm of covering pat or all of the cost of adertising or
promotional assistance

» Ask your Newsquest Essex saleseutive about the wide range of opparnities
available to pur compary

Anniv ersary Featur e

What is a Wra p?

« In the instance of a we openinga businessa-development or a major
push on a specific brand -enoffer businesses the opptmity to purchase a
“wrap” around our free nevspaers

* A wrap is eféctively an aditional sheet of nespaer (4 pages miniom) that
wraps aound the main nespaer and contains our masthead and dateline

* This helps gur business to maximise its agltising message

« Efeectively your business is pehasingdur full pages of aavtisingthe
front pagethe inside font, inside back and back page

Page Positions




Glossary of Terms

ABC
Audit Bureau of Ciculation — Independent audit watchdog giee \erifying the ciculation of paiddr newspaers and the distribution of &e nevspaers.

ROP

Run Of Paer (adertising) -Adwertisements that ppear amongst the wes pages a&r called ®P adsThe ads in this categy,although ppearing together on the pageilll typicaly be flom diferent
kinds of businesses.

They compete with editorialdr impactThey seek the eader and ppeal to their needs with a clegrtisplged messageherefore influencing their buying decisions

The benefits of RP are:

« Flexibility with positioning (mt pagepage 3 etc.)
« Use of grphics to establish image and brand

« More likely to stand out fom competitors

« Flexibility with size

* Subtle messaging changirgders buying decisions

Classified

Classified addrtising —The Classified section is often located to the back of wspper and is cleayl sign postedClassified includes SituatiovecantMotors, Property, Births,Marriages and Deaths,
EntertainmentsHolidays,Education Auctions,Public NoticesSalesSewices and Businegslassified is a maek place in its avn right with diferent styles of adsrtising,colour and size3he
distinguishingehture of classified advtising is that the ads araranged accating to their contentunder clear headings or classifications

The benefits of Classifiedear

« It is a sought after mask place

< People turn to it in a buying frame of mind

« Reader friendl with clear sign-posting

« It identifies markt trends — eg price comparisons

« Itis cost eféctive and flexible

« Specific classificationsopide tailor made mawkt placesdr every type of business
*The impact is not dictatedybsize

Display
Charged ly centimete depth and column widtithe adertisement is usuallsurounded ly a box and can ppear thoughout the nevspaer. It generaly contains a mix of boldyormal and/or light
type and contains gphics

Lineage
Charged ly line these adartisements gpear in the classified columns under specific headiimg=age is run-on text with the majority of the characters in normal typiéen the first word or two is
in bold type

JICREG
Dint Industly Committee br Regional Ress Reseah — JICREG pwide readership data generated bBpplying leaders per cop figues to circulation beakdavns at postcode sector iel

Readership
British people a among the most\ad nevspger readers in the wrld. 85.4% of all British adults (40 million peoplead a egional nesspaer, compaed with 70.5% whoead a national nvespaer.
Regional pess has a high solusadership29.8% of those whoead a egional nesspaer do not read a national dgil(Souce:BMRB/TGI 2004)

Social Grade
The social gruping of ag household depends on the occupation of the chief income eaMftere the chief income earner igtired,it is based ondrmer occupation

* A — Pofessionalssery senior managers in business or comoeeor top level civil sevants

< B — Midlle management in large organisatiavigh appropriate qualificationgrinciple officers in localayernment,civil sevice top managers or wners of small business conceradpcational and
service establishments

« C1 — dinior managemengwners of small establishmengsd all other non-mauel positions

* C2 —All skilled manal workers,and ay marual workers with responsibilitydr others;widows receiving pensionsdm their late husbans’job

* D —All semi-skilled and un-skilled maat workers,apprentices and trainees

« E —All those entiely dependant on state benefithpse emplged for under six monthscasual wrkers and those withoutegular income




What ar e the diff erent types of pa pers in our por tfolio

Pald fOf tlt'eS ABC - Audit Bureau of Ciculation — Independent audit watchdog giee \erifying the ciculation of paiddr newspaers and the distribution of & nevspaers.
These nevspaers hae a compulsoy cover price and will be ailable fom an extensig network of newsagents andetail outlets acoss an ppropriate geogrghic aea.

A paid br newspaper will reach an attent® audience of@aders who hee chosen to puchase it meaning thaeader inteest and etention is high.

Free titles

In the mainthese titles ae deliered to homes fee of chargerhey can also be pigd up in etail outlets and places of business such as estate agents.

Our range of fee titles ofér blanlet coverage of the vast majority of @as aonss Essexjeing put though the letterbaes and eaching an audience éatly in their homesmeaning that no
extra efbrt is spent on the parof the reader to hae our newspaers in font of them.

Daily Titles
We are proud to be the publishers of the opltwo daily titles dedicated to Essettie Echo in the south and the Gazette in the tloof the county

Both paers ae published Mondato Fridy and ae paid 6r titles. These tvo titles are the \ery best at keeping their local comonities up to date with dajlnens and adertising.Delivered
direct to subscribers' homes omvailable in shops alongside the nationalydadbers each morning.

W eekly Titles

These navspaers ae deliered or available to buy tevards the end of each eek (depending on the title) psenting our eaders with aound up of the n&s in their aea and top quality
advetising.

Combining titles

Each title will hee two factors flom the abae to describe its typefor example a ne'spaer will be paid or fee as vell as dajl or weekl.

The ideal wg to reach the optimm rumber of potential customers is to use a mixéuof typesFor example a fee weekly nevspaer reaches a higholume of people in a targeted ea and
a paid 6r title is selected specigllfor reading i its audience giving the pect combination of blarét area caerage and higheader etention.

Mechanical Data

Specification Ar tw ork accepted

PrintedWeb-offset 1st choiceviaAdfast (wwwadfast.caik) then upload to elevant publication  URN rumber

Column Length320mm 2nd choicevia pre-press e-mail tobasildon.aderts@ngecom - these rast be hi-es PDF files and supplied with URN
ColumnWidth: 27mm number & adertisers name irsubject field Also accepted a hi-res (200dpi) Jpegs

9 columns per page

Page siz&20mm x 259mm Both the Pe-press depament & your Sales Eecutive MUST be irfrmed which method gu intend to use dr sending in

your adwert electronicaly.

Contact details f or Pr e-press pre-flight Newspaper column siz es
Jim Fairbanks Rikki Mansfield 1 column - 27mm 6 columns - 172mm
Tel:01268 469300 Tel:01268 469352 2 columns - 56mm 7 columns - 201mm
E-mailjim.fairbanks@ngeom E-mailrikki.mansfield@ngeom 3 columns - 85mm 8 columns - 230 mm
4 columns - 114mm 9 columns - 259 mm

5 columns - 143mm
* Newsquest Essex Bduction (01268) 469443

* Newsquest Essex Maeking (01268) 469427
Media Pack onlinessex-media.cok

» Newsquest Media Sales — London 0207 489 4900 or Manchester 0161 848 5200




