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Wh y adver tise locall y?

3 Why do 84% of UK adults read a regional or local newspaper? The answers can be found in a piece of research which shows that life is still lived very locally 
(see the “magic circle” below).

3 People in the UK today live the great majority of their lives - working,school,shopping,leisure and entertainment - within a 14 mile radius.

3 Over half of us live within a 30 minute drive of our birthplace

3 90% of home owners will move within a 10 mile radius

3 Over 50% of people have lived in their present home for over 10 years

3 Almost two-thirds of the British adult population still live within an hour’s journey of their mother and almost a third of us live less than 15 minutes away.

Average distance normall y tra velled for various purposes
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Local Matters: Research shows that lif e in the UK is local

Newsquest Essex’ Aim

To provide an excellent news and advertising service throughout the county.

Serving the Comm unity

The regional press is the backbone of Britain’s media,read by the vast majority of adults every week & considered to be the most trusted,responsible medium of all.
Regional newspapers are an integral part of the community, championing local causes,spearheading campaigns and fighting on behalf of readers.
From the largest regional daily to the smallest rural weekly, regional & local newspapers embody the identity of the villages,towns and cities they serve.

Source:NS Database/reaching the regions;Henley Centre;TGI,Future Foundation
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Immediate Eff ectiv eness

The effectiveness of regional press advertising in driving sales comes down to the simple fact that people tend to do most of their spending close to where they live,and when making purchasing
decisions they refer to a local source.

A national consumer survey (1) found that regional press advertising is the most frequently acted upon with 61% of people responding to advertising in the medium.The regional press is
considered to contain helpful advertising by almost three quarters of the adult population (72%).The study concluded that life is lived locally & that people prefer to shop close to home.

Business choice II is a national study (1) focusing on business people at all levels with responsibility for, or influence over, purchasing decisions in their work place.

It found that by far the highest percentage of people (49%) find the regional press to be the most useful medium for general business advertising and a quarter of business decision makers
believe the regional press to be the most useful source of information on local suppliers.The study also found that 54% of people recruit locally and 16% regionally.

Evidence proves that local newspapers have a specific, unique and powerful position in converting consumers along the buying process towards purchase:

• Research suggests that local press readers who are ‘in the market’ to make a purchase, actively seek information in the local press and are at the same time more alert to advertising
messages.

• Advertising in local press delivers high levels of awareness and awareness growth.The medium effectively delivers the message to its mass audience.

• Importantly,as well as message delivery,the local press advertising in the study can be shown to have the desired effect on consumers,significantly increasing brand health measures such
as familiarity and consideration,which ultimately drive consumers towards purchase.

Wh y adver tise locall y?

(1) Source:Newspaper Society

‘In the market’ consumers have a greater average uplift in local press
awareness than all adults New advertisers to the medium,branded and frequently purchased goods,

advertisers with low existing levels of awareness and/or advertisers seeking a
rapid burst of awareness growth, should employ a high use of colour and a

higher frequency of insertionsEstablished,heavier spending advertisers (typically high street
retailers) who use local press as a core part of their schedule and
aim to sustain and grow advertising awareness,should maintain a

consistent presence over a sustained period of time

Awareness of local press
campaigns with more than
two insertions weekly grew
at twice the rate of those
advertising at most,once a

fortnight
Using colour more than doubles the growth

in awareness of local press ads

In all cases,increasing the use of
colour, volume, frequency and

extending campaign duration had a
positive impact upon effectiveness

– 89% of the brands studied showed statistically significant increases in awareness.On average, awareness of
these campaigns increased by an average of 10%-points,a 77% uplift in awareness.

• Local press increases advertising awareness by an average of 10%-points
– Across the 26 campaigns on the study, on average there was a 10%-point increase in awareness of their
regional press advertising.

• Local press increases brand health
– 44% of those brands that achieved a statistically significant increase in awareness achieved a significant rise
in familiarity with the brand.And 25% of those brands that achieved a significant increase in awareness
achieved a significant increase in consideration.These findings underline the fact that while the messages get
through to consumers via local press,those messages are retained,and contribute considerably to an ultimat change in consumer behaviour.

Source:Newspaper Society website



Recruitment

Job Seeking

Local newspapers are by far the most popular medium when job seeking,and the first priority of the majority of jobseekers is to stay in the local area.

• 51% of adults go to the local paper first to find out about a new job
• This is significantly higher than any other medium or channel (the nearest channel,Jobcentre Plus,is only used first by 9% of browsers)
• Almost one-quarter of adults found their last job through the local paper.This was second only to those who relied on word-of-mouth,and much more popular than any other medium

The Job Mark et

Over half the UK adult population (16+) are either actively seeking work or open to a new job.

• 32% would consider a new job if they came across it
• 11% are always looking for a new job
• 11% have recently decided to look for a new job

Internet Access & Usage

Fish4jobs and local newspaper websites are the first choice online sites for all those who use the Internet.

People who have applied for work advertised in the local newspaper

• Amongst those who have applied for work advertised in their local
newspaper over the last two years,22% responded to advertisements from
the local newspaper and online

• However, the remaining 78% of adults only applied for jobs advertised in the
paper

Location: ‘It’s the best source if you are looking for a job around here’

Local Newspapers

Local Newspaper website

Recruitment Agency

National Recruitment website

National  Newspaper
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Basildon

3 Publishing days:Monday to Friday
3 Paid for daily title
3 Established in 1969
3 Over 70% of all copies are direct delivered

to the homes of our readers
3 Published in three editorial editions to

maintain high reader appeal across its large
coverage area,with an edition specially
tailored to the Basildon district

3 Packed with informative and interesting
sections including Motoring,Recruitment,
Entertainment,Business and Property

3 For any advertiser wanting to cover the
south Essex region,the Echo is the 
best option

3 Publishing day:Thursday
3 Free weekly title
3 Established date:1953
3 Originally a paid weekly,changed to a free

title to reflect the growing demand
3 Is the biggest distributed newspaper in its

coverage area of Basildon,Billericay and
Wickford 

3 Distributes to over 88% of households 
within its footprint, giving truly effective
penetration

3 An average of 44 pages per issue with
quality advertising and covering local news
and sport

Basildon, 
Billericay & 
Wickford

Basildon, 
Billericay & 
Wickford

Total Copies: 33,854
Total Readers: 115,548

Total Copies: 60,722
Total Readers: 86,160

Source:ABC Jan-June 2009 / JICREG Oct09

Useful Contacts

• Basildon office (01268) 522792
Newspaper House, Chester Hall Lane, Basildon,Essex,SS14 3BL

Advertising Manager - Stephen Golding 01268 469384
Motors & Property Manager - Avril Perrin 01268 469311
Recruitment Manager - Ginette May 01268 469358

Source:ABC Jan-June 2009 / JICREG Oct09



Basildon

Local w ebsites

As well as our quality newspapers,Newsquest Essex also produce the two leading local websites for the Basildon area - echo-news.co.uk &
basildonrecorder.co.uk

These sites are an online addition to our newspapers and in the same way focus' on local news,communities and advertising

With links to homes,jobs and cars - they are a formidable force when used in conjunction with our newspapers

Also, recent research shows that there is only a 14% cross over with newspaper readers and internet users - so by advertising with both mediums
you are reaching a massive audience with minimal duplication.Our online survey shows that 92% of respondents across all of our local media brand
websites are local and 66% of our readers stated their time on the local media brand website does not affect the time they spend reading the
corresponding newspaper.

By advertising in our Basildon package, you will reach a total audience of 357,037 adults* each week

*Based on JICREG Oct 2009 newspaper readerships plus Unique User counts for Week 43 2009

Website adver tising oppor tunities:

Site Sponsorship
Appears next to the main website logo.This generates an enormous click through rate, and can be purchased run of site or as a fixed position on
any main channel (ie:jobs,homes,cars).

Local Adver tising Buttons
Appear on the right hand side of all pages within a chosen website.

Leaderboar ds
Appears at the top any page.This position can be purchased as a run of site advert, or as a fixed position on any main channel (ie:jobs,homes,cars)

MPU
Appears to the right of the page.This position can run videos,commercial adverts and normal box standard rotating images.This position can be
purchased as a run of site advert, or as a fixed position on any main channel (ie:jobs,homes,cars).

Skyscrapers
Appears at the right hand side of the main site within editorial content and can be bought as a run of site campaign or as a fixed position on any of
the main channels (ie:jobs,homes,cars)

Front page advert box & sponsorship of targeted pages are also available - please contact Sarah Sanderson on 01268 469378 to discuss

If you are interested in advertising in the Basildon area please contact us to discuss how we can help you achieve your advertising goals



Coastal

3 Publishing day:Thursday
3 Paid for weekly title
3 Established Date:1889
3 Read by half the adults in its coverage area

making it the most read newspaper in its
footprint

3 Published in two editorial editions to ensure
reader appeal across Clacton,Frinton 
and Walton

3 An average of 70 pages per issue includes 
a 18 page property guide, 4 page
Entertainments guide, plus Motors 
and Recruitment sections

3 With unrivalled reader appeal,the Gazette
is the perfect advertising choice for those
wanting to target the north Essex coast

Source:ABC Jan-June 2009 / JICREG Oct09

Total Copies: 15,123
Total Readers: 40,603

Useful Contacts

• Clacton office (01255) 221221
28 Jackson Road,Clacton on Sea,Essex,CO15 1QL

Advertising Manager - Duncan Robinson 01255 254202
Recruitment Manager - Ginette May 01268 469358

3 Publishing day:Friday
3 Paid for weekly title
3 Established date:1877
3 Published in two editorial editions,Harwich

and Manningtree, to maintain reader appeal
in both its title towns

3 Is read by over half of all adults living within
its coverage area each week

3 The only newspaper dedicated to these
north Essex towns,it's the most popular
title in its footprint

3 An average of 36 pages each week featuring
sections on Local and National news,Sport,
Property, Recruitment and Entertainment

Total Copies: 6,004
Total Readers: 15,973



Coastal

Local w ebsites

As well as our quality newspapers,Newsquest Essex also produce the two leading local websites for the Essex coastal area -
clactonandfrintongazette.co.uk & harwichandmanningtreestandard.co.uk

These sites are an online addition to our newspapers and in the same way focus' on local news,communities and advertising

With links to homes,jobs and cars - they are a formidable force when used in conjunction with our newspapers

Also, recent research shows that there is only a 14% cross over with newspaper readers and internet users - so by advertising with both mediums
you are reaching a massive audience with minimal duplication.Our online survey shows that 92% of respondents across all of our local media brand
websites are local and 66% of our readers stated their time on the local media brand website does not affect the time they spend reading the
corresponding newspaper.

By advertising in our full coastal package, you will reach a total audience of 76,315 adults* each week

*Based on JICREG Oct 2009 newspaper readerships plus Unique User counts for Week 43 2009

Website adver tising oppor tunities:

Site Sponsorship
Appears next to the main website logo.This generates an enormous click through rate, and can be purchased run of site or as a fixed position on
any main channel (ie:jobs,homes,cars).

Local Adver tising Buttons
Appear on the right hand side of all pages within a chosen website.

Leaderboar ds
Appears at the top any page.This position can be purchased as a run of site advert, or as a fixed position on any main channel (ie:jobs,homes,cars)

MPU
Appears to the right of the page.This position can run videos,commercial adverts and normal box standard rotating images.This position can be
purchased as a run of site advert, or as a fixed position on any main channel (ie:jobs,homes,cars).

Skyscrapers
Appears at the right hand side of the main site within editorial content and can be bought as a run of site campaign or as a fixed position on any of
the main channels (ie:jobs,homes,cars)

Front page advert box & sponsorship of targeted pages are also available - please contact Sarah Sanderson on 01268 469378 to discuss

If you are interested in advertising in the coastal district please contact us to discuss how we can help you achieve your advertising goals



Colchester

3 Publishing days:Monday to Friday
3 Paid for daily title
3 Established date:1970
3 The only daily newspaper dedicated to

bringing local news to the people of 
north Essex 

3 Over 80% of all copies are delivered direct
to our readers each week day

3 Strong,informative supplements include
Motors,mid and end of week
Entertainments and a monthly business
supplement

3 Publishing day:Friday
3 Paid for weekly title
3 Established date:1831
3 With over 175 years experience, the

Standard is the most popular paid for
weekly title within its coverage area

3 Features a 32 page pullout Property
supplement as well as Motors,Recruitment
and Weekend Leisure guides,plus local
news and sport

3 Has a high number of ABC1 readers,
covering Colchester,Tiptree, Halstead 
and Manningtree

3 Each copy of the Essex County Standard 
is read by a staggering 2.9 adults

Source:ABC Jan-June 2009 / JICREG Oct09

Total Copies: 19,656
Total Readers: 50,219

Total Copies: 17,441
Total Readers: 50,469

Useful Contacts

• Colchester office (01206) 506000
Oriel House, 43-44 North Hill, Colchester, Essex,CO1 1TZ

Advertising Manager - Sam Bruce 01206 508463
Recruitment Manager - Ginette May 01268 469358



Colchester

3 Publishing day:Wednesday
3 Free weekly title
3 Established date:2002
3 Launched in June 2002 as part of the North

Essex Weekly News series,to replace the
Colchester & East Essex Express

3 An average of 22 pages includes local 
news plus Motors,Property and
Entertainment guides

3 High readership across Colchester,
Wivenhoe and the surrounding areas

3 The biggest distributed newspaper in the
Colchester area

Source:ABC Jan-June 2009 / JICREG Oct09

Total Copies: 30,412
Total Readers: 45,825

Local w ebsites

As well as our quality newspapers,Newsquest Essex also produce the two leading local websites for the Colchester district - gazette-news.co.uk &
essexcountystandard.co.uk

These sites are an online addition to our newspapers and in the same way focus' on local news,communities and advertising.With links to homes,
jobs and cars - they are a formidable force when used in conjunction with our newspapers

Also, recent research shows that there is only a 14% cross over with newspaper readers and internet users - so by advertising with both mediums
you are reaching a massive audience with minimal duplication.Our online survey shows that 92% of respondents across all of our local media brand
websites are local and 66% of our readers stated their time on the local media brand website does not affect the time they spend reading the
corresponding newspaper.

By advertising in our full Colchester package, you will reach a total audience of 181,366 adults* each week
*Based on JICREG Oct 2009 newspaper readerships plus Unique User counts for Week 43 2009

Website adver tising oppor tunities:
Site Sponsorship
Appears next to the main website logo.This generates an enormous click through rate, and can be purchased run of site or as a fixed position on
any main channel (ie:jobs,homes,cars).

Local Adver tising Buttons
Appear on the right hand side of all pages within a chosen website.

Leaderboar ds
Appears at the top any page.This position can be purchased as a run of site advert, or as a fixed position on any main channel (ie:jobs,homes,cars)

MPU
Appears to the right of the page.This position can run videos,commercial adverts and normal box standard rotating images.This position can be
purchased as a run of site advert, or as a fixed position on any main channel (ie:jobs,homes,cars).

Skyscrapers
Appears at the right hand side of the main site within editorial content and can be bought as a run of site campaign or as a fixed position on any of
the main channels (ie:jobs,homes,cars)

Front page advert box & sponsorship of targeted pages are also available - please contact Sarah Sanderson on 01268 469378 to discuss

If you are interested in advertising in the Colchester area please contact us to discuss how we can help you achieve your advertising goals



Mid Essex

3 Publishing day:Thursday
3 Free weekly title
3 Established date:1862 
3 A well established title that was revamped 

in 2002 to give it a fresh new look
3 Part of the Weekly News series which is the

biggest distributed newspaper in mid Essex
3 An average of 48 pages per issue, includes

local news,plus Motoring,Property, Leisure
and Recruitment sections

3 Provides unequalled penetration of
Chelmsford and the surrounding area,
with 8 in every 10 homes in its footprint
receiving a copy each week

Source:ABC Jan-June 2009 / JICREG Oct09

Total Copies: 47,725
Total Readers: 69,745

Useful Contacts

Advertising Manager - Debbie Walker 01375 411520
Recruitment Manager - Ginette May 01268 469358

3 Publishing day:Wednesday
3 Paid for weekly title
3 Established date:1957
3 Published in two editorial editions to

ensure reader interest across Maldon 
and Burnham

3 Reflects the profile of the area with a 
high percentage of ABC1 readers

3 An average of 48 pages per issue 
containing local news and sport as well 
as guides on Entertainment,Recruitment,
Motors and Property

3 Is the most popular newspaper in its title
towns,being read by over half of the adults
in the area

Total Copies: 8,257
Total Readers: 23,036



3 Publishing day:Friday
3 Free weekly title
3 Established date:1988
3 Distributed to more households in

Brentwood than any other newspaper 
3 Is read by a very high number of ABC1

adults,making the Weekly News an
appealing platform for advertisers wishing 
to target this affluent area

3 An average of 28 pages per issue containing
local news and sport as well as sections on
Motors,Property, Recruitment and
Entertainment

Mid Essex

Total Copies: 21,306
Total Readers: 31,199 Source:ABC Jan-June 2009 / JICREG Oct09

Local w ebsites

As well as our quality newspapers,Newsquest Essex also produce the two leading local websites for the mid Essex region -
chelmsfordweeklynews.co.uk,brentwoodweeklynews.co.uk & maldonandburnhamstandard.co.uk

These sites are an online addition to our newspapers and in the same way focus' on local news,communities and advertising.With links to homes,
jobs and cars - they are a formidable force when used in conjunction with our newspapers

Also, recent research shows that there is only a 14% cross over with newspaper readers and internet users - so by advertising with both mediums
you are reaching a massive audience with minimal duplication.Our online survey shows that 92% of respondents across all of our local media brand
websites are local and 66% of our readers stated their time on the local media brand website does not affect the time they spend reading the
corresponding newspaper.

By advertising in our full mid Essex package, you will reach a total audience of 144,098 adults* each week
*Based on JICREG Oct 2009 newspaper readerships plus Unique User counts for Week 43 2009

Website adver tising oppor tunities:
Site Sponsorship
Appears next to the main website logo.This generates an enormous click through rate, and can be purchased run of site or as a fixed position on
any main channel (ie:jobs,homes,cars).

Local Adver tising Buttons
Appear on the right hand side of all pages within a chosen website.

Leaderboar ds
Appears at the top any page.This position can be purchased as a run of site advert, or as a fixed position on any main channel (ie:jobs,homes,cars)

MPU
Appears to the right of the page.This position can run videos,commercial adverts and normal box standard rotating images.This position can be
purchased as a run of site advert, or as a fixed position on any main channel (ie:jobs,homes,cars).

Skyscrapers
Appears at the right hand side of the main site within editorial content and can be bought as a run of site campaign or as a fixed position on any of
the main channels (ie:jobs,homes,cars)

Front page advert box & sponsorship of targeted pages are also available - please contact Sarah Sanderson on 01268 469378 to discuss

If you are interested in advertising in the mid Essex area please contact us to discuss how we can help you achieve your advertising goals



Nor th West Essex

3 Publishing day:Wednesday
3 Paid for weekly title
3 Established date:1929
3 Published in three editorial editions across

Braintree,Witham & Dunmow
3 Very high percentage of ABC1 readers,

reflecting the profile of this affluent area
3 An average of 64 pages per issue including

comprehensive Motors,Property,
Entertainment & Recruitment sections plus
all the local News and Sport

3 With a high level of reader interest,the
Times is a newspaper that is ideal for any
advertiser wanting to reach this affluent area

3 Publishing day:Thursday
3 Free weekly title
3 Established date:2002
3 Part of the Weekly News series,the

Braintree and Witham Weekly News is the
leading free title in its footprint

3 Averages 22 pages full of local news,local
views and sport, as well as Motors,
Recruitment and Property sections

3 Distributed to more households in
Braintree and Witham than any other title
and can be used in conjunction with its
sister title;the Braintree and Witham Times
to provide unequalled coverage of this area

Source:ABC Jan-June 2009 / JICREG Oct09

Total Copies: 12,298
Total Readers: 34,127

Total Copies: 19,962
Total Readers: 28,746

Useful Contacts

• Braintr ee office (01376) 343344
76 High Street,Braintree, Essex,CM7 1JX

Advertising Manager - Duncan Robinson 01376 343344
Recruitment Manager - Ginette May 01268 469358



Nor th West Essex

3 Publishing day:Friday
3 Paid for weekly title
3 Established date:1857
3 The most popular newspaper in Halstead,

with two thirds of adults reading a copy 
every week

3 The Gazette is the only newspaper that is
specifically for Halstead 

3 An average of 32 pages every week include
comprehensive news and sport

3 Successful advertising makes the Halstead
Gazette an attractive medium for covering
this part of Nor th West Essex

Source:ABC Jan-June 2009 / JICREG Oct09

Total Copies: 4,778
Total Readers: 13,378

Local w ebsites

As well as our quality newspapers,Newsquest Essex also produce the two leading local websites for the north west Essex region -
braintreeandwithamtimes.co.uk & halsteadgazette.co.uk

These sites are an online addition to our newspapers and in the same way focus' on local news,communities and advertising.With links to homes,
jobs and cars - they are a formidable force when used in conjunction with our newspapers

Also, recent research shows that there is only a 14% cross over with newspaper readers and internet users - so by advertising with both mediums
you are reaching a massive audience with minimal duplication.Our online survey shows that 92% of respondents across all of our local media brand
websites are local and 66% of our readers stated their time on the local media brand website does not affect the time they spend reading the
corresponding newspaper.

By advertising in our full north west Essex package, you will reach a total audience of 64,898 adults* each week
*Based on JICREG Oct 2009 newspaper readerships plus Unique User counts for Week 43 2009

Website adver tising oppor tunities:
Site Sponsorship
Appears next to the main website logo.This generates an enormous click through rate, and can be purchased run of site or as a fixed position on
any main channel (ie:jobs,homes,cars).

Local Adver tising Buttons
Appear on the right hand side of all pages within a chosen website.

Leaderboar ds
Appears at the top any page.This position can be purchased as a run of site advert, or as a fixed position on any main channel (ie:jobs,homes,cars)

MPU
Appears to the right of the page.This position can run videos,commercial adverts and normal box standard rotating images.This position can be
purchased as a run of site advert, or as a fixed position on any main channel (ie:jobs,homes,cars).

Skyscrapers
Appears at the right hand side of the main site within editorial content and can be bought as a run of site campaign or as a fixed position on any of
the main channels (ie:jobs,homes,cars)

Front page advert box & sponsorship of targeted pages are also available - please contact Sarah Sanderson on 01268 469378 to discuss

If you are interested in advertising in the north west Essex area please contact us to discuss how we can help you achieve your advertising goals



Southend

3 Publishing day:Wednesday
3 Free weekly title
3 Established date:1873
3 The most popular free newspaper in

Southend with in excess of 83,000 
readers each week 

3 An average of 76 pages includes a 
38 page Property supplement,local 
news and sport plus a Motors guide,
Recruitment and Entertainment sections

3 Has a high number of ABC1 readers
reflecting this affluent seaside town 

3 The comprehensive content of the
Southend Standard makes it an ideal choice
for advertisers eager to cover this influential
area of the Essex county

Source:ABC Jan-June 2009 / JICREG Oct09

Total Copies: 50,464
Total Readers: 69,589

3 Publishing days:Monday to Friday
3 Paid for daily title
3 Established in 1969
3 Over 70% of all copies are direct delivered

to the homes of our readers
3 Published in three editorial editions to

maintain high reader appeal across its large
coverage area,with an edition specially
tailored to the Southend district

3 Packed with informative and interesting
sections including Motoring,Recruitment,
Entertainment,Business and Property

3 For any advertiser wanting to cover the
south Essex region,the Echo is the best
option

Total Copies: 33,854
Total Readers: 115,548

Useful Contacts

• Southend office (01702) 321130
18 Clarence Road,Southend on Sea,Essex,SS1 1AN

Advertising Manager - Andy Martin 01702 321136
Motors & Property Manager - Avril Perrin 01268 469311
Recruitment Manager - Ginette May 01268 469358

Source:ABC Jan-June 2009 / JICREG Oct09



Southend

3 Publishing day:Wednesday
3 Free weekly title
3 Established date:1873
3 Published in two editorial editions to

maintain high reader appeal across its
coverage of Castle Point,Rayleigh 
and Rochford

3 Is the most popular free weekly newspaper
in its footprint with 60% of adults reading a
copy each week

3 Is distributed to more household 
across the Castle Point district than 
any other title

3 An average of 72 pages per week with
coverage of local news and sport, plus
sections on Entertainment and Property
averaging 38 pagesTotal Copies: 44,564

Total Readers: 66,511

Source:Publisher’s Statement March 2009
ABC circulation July-Dece,ber 2008 52,391 / JICREG Jan09

Local w ebsites

As well as our quality newspapers,Newsquest Essex also produce the two leading local websites for the Southend and Castle Point district - 
echo-news.co.uk & southendstandard.co.uk

These sites are an online addition to our newspapers and in the same way focus' on local news,communities and advertising.With links to homes,
jobs and cars - they are a formidable force when used in conjunction with our newspapers

Also, recent research shows that there is only a 14% cross over with newspaper readers and internet users - so by advertising with both mediums
you are reaching a massive audience with minimal duplication.Our online survey shows that 92% of respondents across all of our local media brand
websites are local and 66% of our readers stated their time on the local media brand website does not affect the time they spend reading the
corresponding newspaper.

By advertising in our full Southend and Castle Point package, you will reach a total audience of 339,213 adults* each week
*Based on JICREG Oct 2009 newspaper readerships plus Unique User counts for Week 43 2009

Website adver tising oppor tunities:
Site Sponsorship
Appears next to the main website logo.This generates an enormous click through rate, and can be purchased run of site or as a fixed position on
any main channel (ie:jobs,homes,cars).

Local Adver tising Buttons
Appear on the right hand side of all pages within a chosen website.

Leaderboar ds
Appears at the top any page.This position can be purchased as a run of site advert, or as a fixed position on any main channel (ie:jobs,homes,cars)

MPU
Appears to the right of the page.This position can run videos,commercial adverts and normal box standard rotating images.This position can be
purchased as a run of site advert, or as a fixed position on any main channel (ie:jobs,homes,cars).

Skyscrapers
Appears at the right hand side of the main site within editorial content and can be bought as a run of site campaign or as a fixed position on any of
the main channels (ie:jobs,homes,cars)

Front page advert box & sponsorship of targeted pages are also available - please contact Sarah Sanderson on 01268 469378 to discuss

If you are interested in advertising in the Southend and Castle Point area please contact us to discuss how we can help you achieve your advertising
goals



Thur rock

3 Publishing day:Thursday
3 Free weekly title
3 Established date:1884
3 Read by almost 70% of adults living in its

coverage area;an unrivalled penetration 
of the Thurrock area

3 An average of 108 pages each week,
including a Property supplement,
Recruitment and Entertainment sections
plus a 12 page Motors section

3 The most effective newspaper in its area 
and hosts an extremely successful 
annual awards event

Source:ABC Jan-June 2009 / JICREG Oct09

Total Copies: 52,185
Total Readers: 75,498

Useful Contacts

• Grays office (01375) 411514 
91 Orsett Road,Grays,Essex,RM17 5EX

Advertising Manager - Debbie Walker 01375 411520
Motors & Property Manager - Avril Perrin 01268 469311
Recruitment Manager - Ginette May 01268 469358

Local w ebsites
As well as our quality newspapers,Newsquest Essex also produce the two leading local websites for the Thurrock district - thurrockgazette.co.uk

These sites are an online addition to our newspapers and in the same way focus' on local news,communities and advertising.With links to homes,jobs and cars - they are a
formidable force when used in conjunction with the Thurrock Gazette

Also, recent research shows that there is only a 14% cross over with newspaper readers and internet users - so by advertising with both mediums you are reaching a massive
audience with minimal duplication.Our online survey shows that 92% of respondents across all of our local media brand websites are local and 66% of our readers stated their
time on the local media brand website does not affect the time they spend reading the corresponding newspaper.

By advertising in our Thurrock package, you will reach a total audience of 100,341 adults* each week
*Based on JICREG Oct 2009 newspaper readerships plus Unique User counts for Week 43 2009

Website adver tising oppor tunities:
Site Sponsorship
Appears next to the main website logo.This generates an enormous click through rate, and can be purchased run of site or as a fixed position on any main channel (ie:jobs,
homes,cars).

Local Adver tising Buttons
Appear on the right hand side of all pages within a chosen website.

Leaderboar ds
Appears at the top any page.This position can be purchased as a run of site advert, or as a fixed position on any main channel (ie:jobs,homes,cars)

MPU
Appears to the right of the page.This position can run videos,commercial adverts and normal box standard rotating images.This position can be purchased as a run of site
advert, or as a fixed position on any main channel (ie:jobs,homes,cars).

Skyscrapers
Appears at the right hand side of the main site within editorial content and can be bought as a run of site campaign or as a fixed position on any of the main channels (ie:jobs,
homes,cars)

Front page advert box & sponsorship of targeted pages are also available - please contact Sarah Sanderson on 01268 469378 to discuss

If you are interested in advertising in the Thurrock area please contact us to discuss how we can help you achieve your advertising goals



Niche Pr oducts

Exhibitions A wide range of live, interactive shows...

Newsquest Essex host a range of very successful exhibitions in conjunction with our high quality lifestyle 
magazine - Limited Edition.Throughout the year we host a number of wedding exhibitions across the county.

In addition to our well established wedding fairs we also host recruitment exhibitions which enable employers,agencies,colleges
and training centres to promote what they have to offer.

New for April 2009 was the Colchester Business Fair, presenting an excellent
opportunity for networking and development.

For further information contact Lin Curtis:
Tel:01206 508374
Fax 01206 508199
E-mail:lin.curtis@nqe.com

or Dan White:
Tel:01206 508230
Fax 01206 508199
E-mail:daniel.white@nqe.com

For our Recruitment Exhibitions contact Ginette May:
Tel:01268 533246  Fax:01268 532060
E-mail:jobs@nqe.com

Leaflets First class delivery service...

Newsquest (Essex) Ltd offers a first class leaflet delivery service that not only distributes your leaflets but can also offer a full design and printing service.

Our dedicated leaflets team have first hand knowledge of their areas and are able to offer expert advice on how to maximise your campaigns 

As part of Newsquest Media Group we can also distribute to over 5 million households across the UK 

Distribution can be targeted to postal sector or individual towns 

And why not use our 'Sticky Notes' service as a variation on the leafleting theme.These are perfect for being easily noticed and generating
customer response as they can be easily removed from the front of the newspaper and kept for future reference.Their uses for your
products and services are endless,from big announcements and sales events to open events and special discounts.

For further information contact Barbara Prager:
Tel:01268 469424
Fax 01268 469283
E-mail:letterbox@nqe.com

or visit our Leaflets website:
www.essex-leaflets.co.uk



Citiz ens Guide An essential tailored guide to your local area

A truly unique series of directories - each with the backing of the corresponding local council - we publish four throughout Essex:

Edition Pub lishing Date Copies
Tendring Citizen Guide - March 31,000 
Colchester Citizen Guide - June 33,000 
Chelmsford Citizen Guide - September 32,000 
Braintree Citizen Guide - December 33,000 

Each directory is presented in a handy A4 format and published on an annual basis.Includes an A to Z guide to all the local
council services and departments with direct telephone numbers 

Local clubs,societies and charities are given the opportunity for a free entry.Contains features on different aspects of local life
from gardening and leisure to education and motoring.

Averages 56-84 pages and includes colour adverts throughout.Council listings,free entries and advertising give these directories
great reader retention all through the year and sets them apart from broader area based directories.

So, for a great way to increase local profile and build awareness,contact the Citizens Guide team.

For more information contact Anne Allan on:
Tel:01206 508153Fax 01206 508169    E-mail:anne.allan@nqe.com

Niche Pr oducts

Business Awards Spectacular celebrations of Business in Essex...

The Newsquest Essex Business Awards Team was established in 1996 and organise the increasingly popular Business Awards.

Currently the team host 5 annual events across the county:
Thurrock Business Awards - March 
Essex Countywide Business Awards - May 
Basildon & District Business Awards - July 
Southend & District Business Awards - October
Colchester Business Awards - November

To the entrants,these awards are a fantastic way of celebrating success,boosting staff morale and projecting a positive image for
business in Essex.To the advertiser the awards are an excellent way of building local awareness as well as building strong
community links.

Each awards evening offers a range of advertising possibilities from overall sponsor to individual category awards.

For more information contact the Business Awards team on:

Tel:01268 469430



Adver tising Oppor tunities

What is Banner Adver tising?

• Banner advertising comes in many different forms;they are the
advertising strips that you see at the top and bottom of the web pages
and the boxes that run down the side of our pages

• Banners deliver the message of your choice and encourage users to
click through to your website or any specific page

• Banner advertising is exceedingly effective when targeting key sections of our
websites.Our digital media team is on hand to recommend the best campaign
schedule suited to your particular requirements

How can             help y ou?

• If you’re a recruiter looking to attract more staff then our jobs platform is for
you,with specialised agency boxes,company profile pages with all jobs displayed
below, facilities to upload directly to our websites and Fish4jobs,advertising on
the national platform Fish4 and targeted banners on specific industry sector
searches.

• New or used car dealers can be listed on Fish4cars and our websites under
our dealers’ directory with full company profiles,logos,facilities to upload
directly and banners specific to car searches.

• Letting and Estate Agents can be a click away from having all their
details available on our websites and fish4homes,with
full search facilities,banner opportunities and company profiles.

Sponsorship

• We can help to raise customer awareness of your business by
sponsorship in various sections of our newspapers and magazines

• This is a cost effective way to support your additional marketing
campaign through regular association with popular sections of the
paper, supplements and niche products

• Sponsorship and branding opportunities are also available for key
events such as Recruitment Fairs and Wedding Exhibitions.

24 hour ne ws centr e

• We attract thousands of visitors a month to our portfolio of websites
generating a massive number of page impressions a month

• With this volume of traffic we can create advertising campaigns which will
help drive traffic to your business from different forms of advertising such as
sponsorship, banner advertising,pop-ups,company profile pages and directory
links

echo-news.co.uk
gazette-news.co.uk

Co-Par tnership

• Many opportunities exist for advertisers to receive assistance from major
manufacturers with the promotion of their products

• This can take the form of covering part or all of the cost of advertising or
promotional assistance

• Ask your Newsquest Essex sales executive about the wide range of opportunities
available to your company

Anniv ersar y Featur e

• If you are celebrating your company’s birthday,moving premises or just want to
raise awareness of your business,we can help design a feature for you

• From “a day in the life” of your business,to a feature supported by your
suppliers,we can put this together for you

• Call our Advertising team on 01268 522792 (south Essex) or 01206 506000
(north Essex) for further information

What is a Wra p?

• In the instance of a new opening,a business re-development or a major
push on a specific brand - we offer businesses the opportunity to purchase a
“wrap” around our free newspapers

• A wrap is effectively an additional sheet of newspaper (4 pages minimum) that
wraps around the main newspaper and contains our masthead and dateline

• This helps your business to maximise its advertising message

• Effectively your business is purchasing four full pages of advertising:the
front page, the inside front, inside back and back page

Page Positions

• We realise that some advertisers have a preference for a certain page or
position in the newspaper

• With places at a premium we now offer the opportunity for you to reserve your
desired page position – subject to availability and editor agreement

• Premium 25% for guaranteed position



JICREG
Joint Industry Committee for Regional Press Research – JICREG provide readership data generated by applying readers per copy figures to circulation breakdowns at postcode sector level

Readership
British people are among the most avid newspaper readers in the world. 85.4% of all British adults (40 million people) read a regional newspaper, compared with 70.5% who read a national newspaper.
Regional press has a high solus readership:29.8% of those who read a regional newspaper do not read a national daily (Source:BMRB/TGI 2004)

Social Grade
The social grouping of any household depends on the occupation of the chief income earner.Where the chief income earner is retired,it is based on former occupation

• A – Professionals,very senior managers in business or commerce or top level civil servants
• B – Middle management in large organisations,with appropriate qualifications:principle officers in local government,civil service, top managers or owners of small business concerns,educational and
service establishments
• C1 – Junior management,owners of small establishments,and all other non-manual positions
• C2 – All skilled manual workers,and any manual workers with responsibility for others;widows receiving pensions from their late husband’s job
• D – All semi-skilled and un-skilled manual workers,apprentices and trainees
• E – All those entirely dependant on state benefits;those employed for under six months;casual workers and those without regular income

Glossary of Terms

ABC
Audit Bureau of Circulation – Independent audit watchdog service verifying the circulation of paid for newspapers and the distribution of free newspapers.

ROP
Run Of Paper (advertising) – Advertisements that appear amongst the news pages are called ROP ads.The ads in this category,although appearing together on the page, willl typically be from different
kinds of businesses.
They compete with editorial for impact.They seek the reader and appeal to their needs with a clearly displayed message, therefore influencing their buying decisions

The benefits of ROP are:
• Flexibility with positioning (front page, page 3 etc...)
• Use of graphics to establish image and brand
• More likely to stand out from competitors
• Flexibility with size
• Subtle messaging changing reader’s buying decisions

Classified
Classified advertising – The Classified section is often located to the back of a newspaper and is clearly sign posted.Classified includes Situations Vacant,Motors,Property, Births,Marriages and Deaths,
Entertainments,Holidays,Education,Auctions,Public Notices,Sales,Services and Business.Classified is a market place in its own right with different styles of advertising,colour and sizes.The
distinguishing feature of classified advertising is that the ads are arranged according to their content,under clear headings or classifications

The benefits of Classified are:
• It is a sought after market place
• People turn to it in a buying frame of mind
• Reader friendly with clear sign-posting
• It identifies market trends – eg price comparisons
• It is cost effective and flexible
• Specific classifications provide tailor made market places for every type of business
• The impact is not dictated by size

Display
Charged by centimetre depth and column width.The advertisement is usually surrounded by a box and can appear throughout the newspaper. It generally contains a mix of bold,normal and/or light
type and contains graphics

Lineage
Charged by line these advertisements appear in the classified columns under specific headings.Lineage is run-on text with the majority of the characters in normal type. Often the first word or two is
in bold type



Paid for titles

These newspapers have a compulsory cover price and will be available from an extensive network of newsagents and retail outlets across an appropriate geographic area.

A paid for newspaper will reach an attentive audience of readers who have chosen to purchase it meaning that reader interest and retention is high.

Free titles

In the main,these titles are delivered to homes free of charge.They can also be picked up in retail outlets and places of business such as estate agents.

Our range of free titles offer blanket coverage of the vast majority of areas across Essex,being put through the letterboxes and reaching an audience directly in their homes,meaning that no
extra effort is spent on the part of the reader to have our newspapers in front of them.

Dail y Titles

We are proud to be the publishers of the only two daily titles dedicated to Essex;the Echo in the south and the Gazette in the north of the county.

Both papers are published Monday to Friday and are paid for titles.These two titles are the very best at keeping their local communities up to date with daily news and advertising.Delivered
direct to subscribers' homes or available in shops alongside the national daily papers each morning.

Weekly Titles

These newspapers are delivered or available to buy towards the end of each week (depending on the title) presenting our readers with a round up of the news in their area and top quality
advertising.

Combining titles

Each title will have two factors from the above to describe its type, for example a newspaper will be paid or free as well as daily or weekly.

The ideal way to reach the optimum number of potential customers is to use a mixture of types.For example a free weekly newspaper reaches a high volume of people in a targeted area and
a paid for title is selected specially for reading by its audience giving the perfect combination of blanket area coverage and high reader retention.

What ar e the diff erent types of pa pers in our por tf olio

ABC - Audit Bureau of Circulation – Independent audit watchdog service verifying the circulation of paid for newspapers and the distribution of free newspapers.

Specification

Printed:Web-offset
Column Length:320mm
Column Width: 27mm
9 columns per page
Page size:320mm x 259mm

Contact details f or Pr e-press pre-flight

Jim Fairbanks
Tel:01268 469300
E-mail:jim.fairbanks@nqe.com

Newspaper column siz es

1 column - 27mm
2 columns - 56mm
3 columns - 85mm
4 columns - 114mm
5 columns - 143mm

Mechanical Data

• Newsquest Essex Production (01268) 469443

• Newsquest Essex Marketing (01268) 469427
Media Pack online:essex-media.co.uk

• Newsquest Media Sales – London 0207 489 4900 or Manchester 0161 848 5200

Ar tw ork accepted

1st choice:via Adfast (www.adfast.co.uk) then upload to relevant publication by URN number
2nd choice:via pre-press e-mail to:basildon.adverts@nqe.com - these must be hi-res PDF files and supplied with URN
number & advertisers name in ‘subject field.’ Also accepted are hi-res (200dpi) Jpegs

Both the Pre-press department & your Sales Executive MUST be informed which method you intend to use for sending in
your advert electronically.

6 columns - 172mm
7 columns - 201mm
8 columns - 230 mm
9 columns - 259 mm 

Rikki Mansfield
Tel:01268 469352
E-mail:rikki.mansfield@nqe.com


